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JADA, the most widely read clinical journal for dentists,

is a highly respected, peer-reviewed media brand that
influences clinical decision makers and consistently
delivers practical insight to help dentists stay informed
about advances in dentistry and related medical
disciplines. For more than 100 years, JADA has been the
leader in disseminating dental and dental science research
through:

JADA

THE JOURNAL OF THE AMERICAN DENTAL ASSOCATION

Rural, Urban Trends in
Dental Services Provided 596

comsrm Mo Covae
Dentists’ Roles in Human e
Papillomavirus Education,

Prevention: Parents’

Perceptions 560

-Up-to-date clinical practice guidelines
-Peer-reviewed research on current and developing topics

in dentistry

-Clinical information for both general dentists and

specialists

-Reports on the relationship between dental health and

overall health

-Scientific news and views on current issues
-Explorations of practice building and legal topics
-Continuing education

Highly Respected and Authoritative

JADA profile
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clinical
journal

b4

Readership Strength: # 1

Ranks as the top publication dentists would
most like to receive

Nearly 33% of all dentists
say JADA is the journal they would most like to
receive Source: Kantar, 2022

Mobile
Access :

Optimized article
presentation for

Continued on next page



JADA Print Mechanical Sp

JADA Ad Size Wldth/Depth
Trim Size 8-1/8"x 10-7/8"

Full Page bleed 8-3/8"x 11-1/8"

Full Page "x 10"

Spread bleed 16-1/2 x11-1/8

Spread 16-1/4 x 10-7/8

2/3 Page 4-5/8"x 10"

1/2 Page Island 4-5/8"x 7"

1/2 Page Horizontal 7"x 4-7/8"

1/2 Page Vertical 3-3/8"x 10"

1/3 Page Vertical 2-1/4"x 10"

1/3 Page Square 4-5/8"x 4-7/8"

1/4 Page Horizontal 7"x 2-3/8"

1/4 Page Vertical 3-3/8"x 4-7/8"

1/6 Page Horizontal 4-5/8"x 2-1/4"

1/6 Page Vertical 2-1/4"x 4-7/8"

1/8 Page Horizontal

1/8 Page Square 3-3/8"x 2-3/8"

Note: Bleed sizes include 1/4" bleed. Live matter
should not exceed 7" x 10".

Cover Card
- Non-mailer card size: 5" x 7" stock: 80# gloss

Cover Peel

-1/12 tab page, 3-1/2" x 3-1/2" with live area
for ad at 45 degree right angle at lower right
hand corner. The gray area is reserved for
editorial

JADA Print Advertising Specs

ecifications

Full Page Trim Full Page
8-1/8 x 10-7/8" 7"x10"

2/3 Page
4-5/8"x 10"

1/2 Island
4-5/8"x 7"

1/2 Horizontal
7"x 4-7/8"

1/2 Vertical
3-3/8"x 10"

(8-3/8"x 11-1/8" bleed)

1/3 Vertical
2-1/4"x10"

1/3 Square
4-5/8"x 4-7/8"

1/8 Square 1/12 Square
3-3/8"x2-3/8" 2"x3-1/2"

1/4 Horizontal
7"x2-3/8"

1/4 Vertical
3-3/8"x4-7/8"

1/6 Horizontal
4-5/8"x 2-1/4"

1/6 Vertical
2-1/4"x 4-7/8"

1/8 Horizontal
7"x1-3/8"

PREFERRED FILE FORMATS

- PDF/X-1a:2001 compliant files

- CMYK 4-color process colors, no Spots or
Pantone

- Fonts: All screen and printer fonts 100%
embedded or outline

- Adobe Photoshop CS5, PSD, EPS, TIF;
minimum resolution for continuous tone
images is 300 DPI, line art is 1200 DPI

-Include additional .125" bleed on all sides

- Adobe InDesign CS5

- Open Type fonts preferred

2023 ADA Media Kit Continued on next page



JADA Print Ad Specifications

Binding: Perfect; Jogs to head
Printing Process: Web

Halftone Screen: Cover: 150 line screen Text: 150 line screen

Delivery: Submit PDF ad files to Elsevier ad portal

at www.ads4els.com

Print Advertising Spedcifications e

File Format
PDF or PDF/X-1a compliant files, saved as PDF
version 1.3.

Transparencies within the supplied PDF(s) will be
warned. The transparent elements contained in
your file(s) must be converted within the native
layout application or flattened in Acrobat using
the High Resolution Flattener Presets to avoid
overprint issues.

Saving your PDF to Acrobat 4 (PDF 1.3)
compatibility will ensure transparent elements
are flattened. If the ad contains spot colors that
are not converted to process colors (CMYK)
before flattening, overprint and/or trap issues
rmay occur.

The following layout applications yield the
optimum results for creating a print-compliant
PDF and are expected to follow all requirements
listed in this document:

-InDesign version CS5 or higher

- Adobe lllustrator Note: When using Adobe
lllustrator it is preferred to have all fonts
converted to outline/paths, and files submitted
as EPS files.

Additional costs may apply if problems are
encountered.

Images

All' high-resolution images and fonts must be
included. TIFF & EPS files must conform to the
following minimum resolution specifications:

- Grayscale and Color images: 300 dpi
- Line art (Bitmap) images: 900-1200 dpi

Higher image resolutions are acceptable as they
exceed the minimum requirements, but in some
cases unnecessary resolution will be discarded
to achieve smaller file sizes.

Fonts

Use of PostScript Type 1 fonts is encouraged.
Include fonts for any embedded graphics. DO
NOT use Type 3 or Multiple Master fonts.
Avoid using Macintosh menu-stylized fonts,
Macintosh "city" fonts (Chicago, Geneva, etc.)
and Microsoft Outlook fonts (Tahoma, Impact,
etc.).

Color Space

All color images and files are to be supplied as
CMYK with a Total Area Coverage (TAC) not to
exceed 300% for the darkest area of an image.
Files supplied as RGB will be automatically
converted to CMYK.

Spot Colors

Spot colors are to be identified using the
standard Pantone naming convention and

not a custom color such as "Dark Blue." PMS
colors will be converted to process unless
otherwise specified. When using both art and
layout programs be sure spot color naming is
consistent in all applications (ex. Do not define
both PMS 201CV and PMS 201CVC).

NOTE: Any non-intended spot colors will be
converted to CMYK.

Miscellaneous

Continuous tone images (photos) must be high
resolution (minimum

300 DPI effective output); total density not to
exceed 300%.

Support materials must include a printout of
media directory, color comp of electronic

files, a contact person for electronic files and
all colors set for 4-color separations or specific
request for additional spot color.

Trapping and Screening

Overprints and knockouts should be defined.
Files are NOT to be trapped or prescreened.

Our Prepress service provider will use industry
recognized trapping software to auto-trap your
files for optimum performance and reproduction
on press and will apply the appropriate
screening. Note that these trap settings may
force small text and fine graphics to overprint to
hold registration on press.

Page Layout
Regardless of the file format supplied, all ads
must conform to the following specifications:

- Final size must meet publication trim size and
include 1/8" bleed image on all four sides.

- Files will include trim marks with a minimum
3/16" offset

-Supply as single page files only

-Right Reading, Portrait Mode, 100% size, No
Rotation.

-No content is to be within 1/4" of all trim
edges.

- All fonts and graphics must be either
embedded or included with the files

2023 ADA Media Kit

and conform to the format type listed
above. Images must also conform to the
specifications above for minimum image
resolution.

- All color ads should be supplied as composite
files.

-Reverse type should be no less than 6pt. Fine
lettering (thin lines, serifs) should be restricted
to one color.

- Embedded images should not be scaled,
cropped/masked or rotated within the page
layout application but instead should be
manipulated in a proper image editing program
(ex. Photoshop) and then imported into
the page layout program at proper size and
position.

-DO NOT nest EPS files within EPS files.

-All'lines and line art images should be of a
minimum 1/3 pt thickness (1/2 pt for reverses)
at final size to reproduce effectively on press.

- Crop marks and SWOP color bars must be
included and positioned 1/2" outside trim.

Proofs

All color ads require a SWOP-certified contract
color proof, which includes a SWOP proofing
bar or a GATF proof comparator. All proofs
must be produced from the final file submitted.
Proofs must be imaged at 100% scale and in
accordance with SWOP specifications. For a list
of current SWOP-approved proofs visit www.
swop.org/certification/systemlist.asp. Proofs
generated from any of the approved devices are
acceptable.

Desktop inkjet printer proofs do not meet
SWOP specifications. Elsevier cannot guarantee
color match unless acceptable proof is provided.
If a contract color proof is not supplied Elsevier
will run to standard ink densities and dot gains.
Revised proofs must be supplied whenever a
text or design change is made. Any alteration to
a file will require output of a new proof at cost
to the customer. All black & white or grayscale
ads supplied require 100% size lasers for
confirmation of ad content.

Delivery
Submit PDF ad files to Elsevier ad portal at
www.ads4els.com

Conformance to Specs

Variances from the above specifications may
not yield results that conform to Elsevier quality
control standards.

Continued on next page



ELSEVIER Display Advertising Rate Card The Journal of the American Dental Association (JADA)

Effective January 2023

The Journal of the American Dental Association
(JADA)

Display Advertising
Europe

BroadcastMed

Tel:
ADASales@broadcastmed.com

North America
BroadcastMed

Tel:
ADASales@broadcastmed.com

APAC

BroadcastMed

Tel:
ADASales@broadcastmed.com

D_ https://jada.ada.orgJ

Editorial

The Journal of the American Dental Association (JADA), the premier journal in dentistry, contains peer-reviewed editorial on the latest developments in practice and
research. Clinical reports, original research, case reports, and editorial on new techniques and improvements affecting dentistry serve to enhance the delivery of
dental care.

Since its debutin 1913, JADA has cornered the market in dental science publishing. No other journal commands the same respect. JADA is the “must-read”
publication for the practicing dentist, the dental researcher, the dental educator.

Today’s JADA continues to offer a wide range of information. Readers benefit from Clinical information in such areas as biomaterials, pharmacology, and cosmetic
and esthetic dentistry, as well as general dental practice; Reports on the increasingly important relationship between dental health and overall health; Views on the
issues of the day; and a continuing education program. Yearly independent readership studies consistently rank JADA as the nation’s best-read dental journal.

Editor-in-Chief: J. Tim wright, DDS, Ms
Affiliation: American Dental Association

Audience:

Dentists, dental researchers, and dental educators.

Global Print Circulation: 141,193 Issuance: 12 times per year

*Circulation updated on August 18th, 2022, based on June 2022 BPA Brand Report.

Page 1 of 12
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ELSEVIER Display Advertising Rate Card The Journal of the American Dental Association (JADA)

Effective January 2023

Journal Contacts

Advertising and Integrated Programs

Europe BroadcastMed ADASales@broadcastmed.com
North America BroadcastMed ADASales@broadcastmed.com
APAC BroadcastMed ADASales@broadcastmed.com

Contracts, Insertion Orders & Production Materials

Global Le-Andrea Sylvester le.sylvester@elsevier.com (t) 212-633-3649

Print Advertising Material Submission Website

Global Elsevier Ad Portal www.ads4els.com

Editorial Reprints

Multimedia Publishing

Page 2 of 12
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Display Advertising Rate Card

Effective January 2023

Print Closings

Cancellations:

The Journal of the American Dental Association (JADA)

No cancellations will be accepted after closing date. Covers and preferred positions are non-cancellable. Dates subject to change.

VOLUME/ISSUE ~ PUBLICATION DATE SPACECLOSING ~ RUN OF BOOK ARTWORK DUE PREPRINTED SUPPLIED PIECES DUE
154/1 January 2023 11/28/2022 12/01/2022 12/08/2022
154/2 February 2023 12/20/2022 12/27/2022 01/04/2023
154/3 March 2023 01/23/2023 01/26/2023 02/02/2023
154/4 April 2023 02/23/2023 02/28/2023 03/07/2023
154/5 May 2023 03/27/2023 03/30/2023 04/06/2023
154/6 June 2023 04/25/2023 04/28/2023 05/05/2023
154/7 July 2023 05/25/2023 05/31/2023 06/07/2023
154/8 August 2023 06/22/2023 06/27/2023 07/06/2023
154/9 September 2023 07/26/2023 07/31/2023 08/07/2023
154/10 October 2023 08/24/2023 08/29/2023 09/06/2023
154/11 November 2023 09/26/2023 09/29/2023 10/06/2023
154/12 December 2023 10/24/2023 10/27/2023 11/03/2023

Page 3 of 12




FI SEVIER Efifseglrayec\::zrrﬂs;ggaﬁate Card The Journal of the American Dental Association (JADA)
LS } ve January

Print Advertising

Rates
FULL PAGE (BLACK & 2/3 PAGE (BLACK & 1/2 PAGE (BLACK & 1/3 PAGE (BLACK & 1/4 PAGE (BLACK &

FREQUENCY WHITE) WHITE) WHITE) WHITE) WHITE)

1x $ 14,070 $ 10,145 $ 8,880 $ 6,280 $4,710
3x $ 13,635 $ 9,900 $ 8,780 $ 6,230 $ 4,600
6X $ 13,165 $9,725 $ 8,695 $6,125 $ 4,465
Ox $ 13,070 $ 9,455 $ 8,600 $ 6,085 $ 4,425
12x $ 12,670 $ 9,065 $ 8,460 $ 6,030 $ 4,380
18x $ 12,425 $ 8,880 $ 8,350 $ 5,905 $ 4,330
24x $ 12,120 $ 8,695 $ 8,185 $ 5,855 $ 4,240
36x $ 12,020 $ 8,600 $ 8,080 $ 5,730 $ 4,205
48x $ 11,940 $ 8,460 $ 7,930 $ 5,690 $4,135
60x $ 11,740 $ 8,350 $ 7,820 $ 5,615 $ 4,080
72x $ 11,625 $ 8,185 $ 7,685 $ 5,545 $ 4,030
84x $ 11,205 $ 7,885 $ 6,970 $ 4,950 $ 3,710
96x $ 11,090 $ 7,800 $ 6,890 $4,910 $ 3,670
120x $ 10,940 $ 7,700 $ 6,805 $ 4,850 $ 3,630
3 COLOR STANDARD COLOR MATCHED COLOR 4 COLOR
$2,185 $ 965 $ 1,235 $2,140

Premium Positions

C4 30%
C220%
C310%
TOC 10%

Cover Tips
$29,200
Niitearte

Page 4 of 12




ELSEVIER Display Advertising Rate Card The Journal of the American Dental Association (JADA)

Effective January 2023

[V TR R

$29,700

Earned Rates

Rates are based on the total units earned during a twelve-month period. Space purchased by a parent company and its subsidiaries is combined to determine earned

rate.
AGENCY DISCOUNT 15% - All rates in print are GROSS, except those that marked as Net.

Inserts

Furnished inserts are billed at the black and white rate times the number of insert pages.
Two-page insert (one leaf): Two-times earned frequency rate.

Four-page or larger insert:Black & White earned frequency rate.

Composition
PRINTING FULL PAGE HALF PAGE QUARTER PAGE
Black & White only $150 $125 $95

All production charges are net and non-commissionable

Page 5 of 12




ELSEVIER Display Advertising Rate Card The Journal of the American Dental Association (JADA)

Effective January 2023

Digital Advertising

Banner Ads — Journal Website

Contact your sales representative for rates and opportunities.

Banner Ads — Table of Contents (eTOC) / Article in Press (AIP) Alerts Email

Contact your sales representative for rates and opportunities.

Additional Notes

1. All rates in digital are NET.

2. Digital campaigns (including banner ads on journal website and Table of Contents email) lasting 8 weeks or shorter are subject to 20% premium charge to
regular CPM/flat fee.

3. Minimum purchase for banner ads on journal website: USD $2,500/contract.

4. See Digital Specs for detailed specifications.

Acceptance of Advertising

The Publisher, Editor, and Association reserve the right to reject any advertising for any reason. Advertiser shall indemnify and hold harmless the Publisher, Editor,
and the owner of the journal from and against any loss, expense, claim, or liability resulting from their advertisement. Advertiser warrants that its advertisements
comply with all applicable laws, rules, and regulations. New copy must be submitted by ad space closing date.

*State and local taxes may apply.

Page 6 of 12




ELSEVIER Deplay Advertising Rate Card The Journal of the American Dental Association (JADA)

Effective January 2023

Run of Book Print Ads
Sizing

Trim: 8-1/8"x 10-7/8"
Keep live matter 1/4" from all trim edges.

Ad Size Non-Bleed Bleed

Trim 8-1/8" x 10-7/8" -

Spread 15" x 10" 16-1/2" x 11-1/8"

1/2 Horizontal 7-1/8" x 4-5/8"

1/3 Vertical 2-1/4" x 9-3/4"

Binding: Perfect ; Jogs to head

Printing Process: Litho Web

Halftone Screen: Cover: 150 line screen Text: 150 line screen
Specifications

File Format

PDF or PDF/X-1a compliant files, saved as PDF version 1.3.

Transparencies within the supplied PDF(s) will be warned. The transparent elements contained in your file(s) must be converted within the native layout application or
flattened in Acrobat using the High Resolution Flattener Presets to avoid overprintissues.

Saving your PDF to Acrobat 4 (PDF 1.3) compatibility will ensure transparent elements are flattened. If the ad contains spot colors that are not converted to process
colors (CMYK) before flattening, overprint and/or trap issues may occur.

The following layout applications yield the optimum results for creating a print-compliant PDF and are expected to follow all requirements listed in this document:
e InDesign version 2 or higher (CS preferred)
e QuarkXPress version 6.5 or higher

Additional costs may apply if problems are encountered.

NOTE: When using Adobe lllustrator it is preferred to have all fonts converted to outline/paths, and files submitted as EPS files.

Images
All high-resolution images and fonts must be included. TIFF & EPS files must conform to the following minimum resolution specifications:

e Grayscale and Color images: 300 dpi
e Combination Grayscale and Color images: 500-900 dpi
e Line art (Bitmap) images: 900-1200 dpi

Higher image resolutions are acceptable as they exceed the minimum requirements, butin some cases unnecessary resolution will be discarded to achieve smaller
file sizes.

Page 7 of 12
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ELSEVIER Display Advertising Rate Card The Journal of the American Dental Association (JADA)

Effective January 2023

Fonts

Use of PostScript Type 1 fonts is encouraged. Include fonts for any embedded graphics. DO NOT use Type 3 or Multiple Master fonts. Avoid using Macintosh menu-
stylized fonts, Macintosh "city" fonts (Chicago, Geneva, etc.) and Microsoft Outlook fonts (Tahoma, Impact, etc.).

Page Layout

Regardless of the file format supplied, all ads must conform to the following specifications:

Final size must meet journal trim size and include 1/8" bleed image on all four sides.

Files will include trim marks with a minimum 3/16" offset

No contentis to be within 1/4" of all trim edges.

Supply as single page files only

Right Reading, Portrait Mode, 100% size, No Rotation.

All fonts and graphics must be either embedded or included with the files and conform to the format type listed above. Images must also conform to the

specifications above for minimum image resolution.

All color ads should be supplied as composite files.

e Reverse type should be no less than 6pt. Fine lettering (thin lines, serifs) should be restricted to one color.

e Embedded images should not be scaled, cropped/masked or rotated within the page layout application but instead should be manipulated in a proper image
editing program (ex. Photoshop) and then imported into the page layout program at proper size and position.

e DO NOT nest EPS files within EPS files.

e Alllines and line artimages should be of a minimum 1/3 pt thickness (1/2 pt for reverses) at final size to reproduce effectively on press.

e Crop marks and SWOP color bars must be included and positioned 1/2" outside trim.

Color Space

All color images and files are to be supplied as CMYK with a Total Area Coverage (TAC) not to exceed 300% for the darkest area of an image. Files supplied as RGB
will be automatically converted to CMYK.

Spot Colors

Spot colors are to be identified using the standard Pantone naming convention and not a custom color such as "Dark Blue." PMS colors will be converted to process
unless otherwise specified. When using both art and layout programs be sure spot color naming is consistent in all applications (ex. Do not define both PMS 201CV
and PMS 201CVC). Any non-intended spot colors will be converted to CMYK.

Trapping and Screening

Overprints and knockouts should be defined. Files are NOT to be trapped or prescreened. Our Prepress service provider will use industry recognized trapping
software to auto-trap your files for optimum performance and reproduction on press and will apply the appropriate screening. Note that these trap settings may force
small text and fine graphics to overprint to hold registration on press.

Proofs

If submitting a proof for color match on press, please send a SWOP-certified contract color proof (with SWOP proofing bar or GATF proof comparator), produced from
the final submitted file and imaged at 100% scale. Revised proofs must be supplied whenever a text or design change is made. For a list of current SWOP-approved
proofs visit https:/idealliance.org/systems-certification/certified-hard-copy-proofing-systems/. Desktop inkjet printer proofs do not meet SWOP specifications. Elsevier
cannot guarantee color match unless acceptable proof is provided. If a contract proof is not supplied Elsevier will run to standard ink densities and dot gains.

Delivery
Submit PDF ad files to Elsevier ad portal at www.ads4els.com

Conformance to Specs

Variances from the above specifications may not yield results that conform to Elsevier quality control standards.

Supplied Print Ad Pieces

Size - 2 page: 8-3/8"x 11-1/8"
Size - 4 page: 16-3/4"x 11-1/8"
Trimming: For 2 page 80# text preferred; 4 to 8 pages — 60# text minimum; 80# text maximum. Inserts that do not meet these minimum/maximum

weights must be sent to the publisher two weeks prior to advertising close date for evaluation and print compatibility.

Closing Date for Same as ad space closing

Page 8 of 12



https://idealliance.org/systems-certification/certified-hard-copy-proofing-systems/
https://www.ads4els.com

ELSEVIER Display Advertising Rate Gard The Journal of the American Dental Association (JADA)

Effective January 2023

Booking Inserts:
Insert delivery date: See Insert due dates
All inserts must be submitted to Publisher for approval of stock, design and other mechanical specifications.

Copy of insert must accompany insertion orderNote: Failure to meet insert specifications & packaging guidelines may result in additional charges and/or delays with
insertion.

Insert Quantity

Contact Ad Sales Services
For conference copy distribution, contact Ad Sales Services.

Insert Packing & Shipping Instructions

Inserts packed one up, folded if four pages, flat if two pages. All inserts must be delivered to the printer in cartons, with journal title, quantity, product & issue date
(month/year) clearly marked. If shipping inserts for more than one issue date, inserts must be packed separately and clearly marked indicating journal title, issue date
(month/year) and quantity.

INSERT SHIPMENTS ADDRESS The Journal of the American Dental Association (JADA)

LSC Communications
1600 North Main Street
Pontiac, IL 61764
United States

Attn: Elsevier Team

Disposition of Reproduction Materials

All digital ad files will be held for twelve months only unless otherwise notified. Left over inserts will be held until the issue mails. After issue mailing is completed any
unused inserts for that issue will be destroyed unless otherwise indicated on the insertion order. Excess inserts held in storage beyond completion of insertion date
will be subject to storage charges.

For Contracts, Insertion Orders & Production Materials

Global Le-Andrea Sylvester le.sylvester@elsevier.com (t) 212-633-3649

Send new print ad files and submit pickup ads to www.ads4els.com.

Digital Specs
JBS (HEALTH ADVANCE JOURNAL SITES) WEBSITE
Positions Ad Size (pixels) Expandable (pixels) Expandable Direction
Top Leaderboard 728 x 90 728 x 315 Down
Top Mobile Leaderboard 300 x 50 or 320 x 50 NA NA
Side MPU 300 x 250 600 x 250 Left
Side Skyscraper 160 x 600 or 120 x 600 320 x 600 Left
On page load Prestitial* 300 x 250 or 480 x 640 NA NA
Formats ireg, png, gif, HTML5t, 3rd party tags

Page 9 of 12
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ELSEVIER Deplay Advertising Rate Card The Journal of the American Dental Association (JADA)

Effective January 2023

Max file size 200 KB

Prestitial frequency 1 impression/6hrs/user

*Supply iIFRAME tags for scrolling elements in ad; HTML5 must be provided as a 3rd party tag for prestitial banners.
TExcluding personally identifiable information (PlII).

JBS (HEALTH ADVANCE JOURNAL SITES) eTOC EMAIL

Position Ad Size (pixels)

Top Leaderboard 728 x 90

MPU banners, positions 1, 2, 3, are stacked vertically

Formats jpeg, png, gif, (static image only)

Max file size 200 KB

Animation and expandable banners unavailable

JBS (HEALTH ADVANCE JOURNAL SITES) AIP EMAIL

Position Ad Size (pixels)

Top Leaderboard 728 x 90

Middle MPU 300 x 250

Formats jpeg, png, gif, (static image only)

Max file size 200 KB

Page 10 of 12
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ELSEVIER Display Advertising Rate Card The Journal of the American Dental Association (JADA)

Effective January 2023

Animation and expandable banners unavailable
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ELSEVIER Display Advertising Rate Card The Journal of the American Dental Association (JADA)

Effective January 2023

ELSEVIER TERMS AND CONDITIONS OF SUPPLY

1. Applicability

These terms and conditions shall apply to all offers, proposals and agreements made between Elsevier and any third party or its agent (‘the Cient”) relating to the products and/or services of Elsevier (‘the Products and/or Services") and, along with the relevant Elsevier order acknowledgement, shall form the entire agreement between the parties
(the “TC). They supersede any previous supply terms and condtions. For the purposes of the TC ‘Elsevier' shall mean the company within the Elsevier group that s providing the Products or Services as set out on the Elsevier order acknowledgement or invoice. Where general terms and condtions of business are proposed by the Ciient, these
shall not apply and the TC will prevail. Any variation to the TC and any representations about the Products and Services shall have no effect unless expressly agreed in writing and signed by an authorised signatory of Elsevier. Nothing in the TC will exclude or limit Elsevier's liabiity for fraudulent misrepresentation. Where Products are sod to the
Clent that contain third party product or software such a sale may be subject to additional ficense terms.

2. Offer and acceptance/ Description

Each order for the Products and Services by the Client from Elsevier shall be deemed to be an offer by the Client to purchase the Products and Services subject to the TC. No order placed by the Ciient shal be deemed accepted urtil a written acknowledgement of order is issued by Elsevier or (i earier) Eisevier delivers the Products or issues the
invoice to the Client or commences performance of the Services for the Client. Al product orders are accepted subject to availabilty of the ordered Products. Unless otherwise expressly agreed by Elsevier in writing, Gient represents and warrants that it s purchasing Products or Services from Elsevier for its own account and use and ot on behalf
of any other person or entity. If Cient is an agent, it represents and warrants that it is purchasing the Products and Services from Elsevier for the account and use of no more than one identified institutional subscriber as principal or, if the agent is permitted to order personal subscriptions in a representative capacity, for the account and use of no
more than one identified eligile indvidual subscriver for vaiid personal use. Client that violation of this and warranty will cause irreparable harm to Elsevier. Upon any violation of this representation and warranty, Elsevier shall be entitled to immediate injunctive relef reqiring Client to disclose all recipients of Elsevier
Products and Services from Client, inclucing all actual recipients that have not been previously properly identified by Ciient. Elsevier shall use commercially reasonable efforts to comply with descriptions of the Products and Services agreed by both parties in the relevant order, including such things as format, printing processes, technical design, size
and kind of address file, weights and the like. All drawings, descriptive matter, specifications and advertising issued by Elsevier and any descriptions or ilustrations contained in Elsevier's catalogues or brochures are issued or published for the sole purpose of giving an approximate description of the Products and Services described in them. They wil
not form part of the TC. Publishing errors, including, but not limited to, typographical errors, having no significant effect on the editorial content or design characteristics of the Products and Services, cannot be considered a reason for rejecting delivery or, as the case may be, modifying the agreed price.

3. Execution and modification of the order
Any moxifications to the agreed product or service description, budget or schedule, as set out in the order acknowledgement, may result in an adjustment to the final price and/or delivery schedule at Elsevier's discretion. If, at the request of the Client, Elsevier renders addtional Services in connection with the performance of the TC, Elsevier shall
act in the name of, to the account of, and at the risk of the Client. Any dates specified by Elsevier for deiivery/performance of the Products and Services are intended to be an estimate and time for deiivery/performance shall not be made of the essence by notice. If no dates are so specified, deivery/performance will be within a reasonabe time.

4. Prices, taxes and currencies

Unless otherwise agreed by Elsevier in wriing the price/rates for the Products and Services shall be those set out in Elsevier's current pricelrate list (whether print or oniine). All such prices/rates shall be exclusive of any handing, packing, loading, freight, transport and insurance charges unless otherwise agreed in writing, and shal aiso be exclusive
of any taxes, import duties or other levies imposed on the sale or import of the Products or Services by local or national authorities, which shall be charged by Elsevier as appropriate. Where appicable, Ciient shal provide to Elsevier Client's VAT registration number or other evidence of tax exemption to Elsevier at the time of placing its order. If,
under the laws of the territory in which Client s seling the Products, the Client is required to withhold any tax on the amounts payable to Elsevier under the TC, then the amount of the payment wil be automatically increased to fuly offset such tax, so that the amount actually remitted to Elsevier, net of al taxes, equals the amount invoiced or
otherwise due. The Cient wil promptly furnish Elsevier with the official receipt of payment of those taxes to the appropriate taxing authority. All financial transactions must be settled in the currency of the applicable Elsevier invoice. The Ciient will be solely responsible at its own cost for completing any foreign exchange-related procedures in the said
territory that are necessary to make payments to Elsevier under the TG, including without imitation all bank charges and foreign exchange charges.

5. Payment

Unless otherwise agreed in writing, payments shall be effected within thirty (30) days of the invoice date in the currency invoiced. Time for payment shall be of the essence. Elsevier may set and vary credt limits for any Client account and shal be entitied to refuse to supply any Client who has exceeded its current credt imit. Legal and beneficial
title in any tangible Products suppled by Elsevier to the Client shall remain with Elsevier until Elsevier has received in full (in cash or cleared funds) all sums due to it in respect of the Products and all other sums which are or which become due to Elsevier from the Cient on any account. The Cient may resel the Products before ownership has
passed to it provided that any sale shal be effected in the ordinary course of the Client's business at full market value and any such sale shall be a sale of Elsevier's property on the Client's own behall and the shall deal as principal when making such a sale. Elsevier shal be entitled to recover payment for the copies of the Product notwithstanding
that ownership of any of the copies of the Product has not passed from Elsevier. For the avoidance of doubt o intellectual property rights in any Elsevier Products shall transfer to the Cient. Products shal be at the Clients risk as from delivery. The Client shall make all payments due nder the TC without any deduction whether by way of set-off,
counterciaim, discount, abatement or otherwise nless the Client has a valid court order requiring an amount equal to such deduction to be paid by Elsevier to the Gient. From the due date of the invoice to the date of payment in ful, interest at the rate of 1% may be charged to the Giient on a monthly basis for any sums outstanding, together with
any colletion fees incurred by Elsevier. If the Clent wishes to dispute any invoice (or part), the Clent shall as soon s reasonably practicable, but no later than the due date of such invoice, send full detais of such dispute to Elsevier in wrting. The Cient shall remain liable for any undisputed part of such invoice. Elsevier shall be ertitled, at any
time, to demand payment in advance and may suspend performance of its obligations arising from the TG until such advance payment has been received. Where the Gient is indebted to Elsevier for any other Product or Service under any other order, Elsevier reserves the right to withhold supply of the Products or Services under the current order
until any outstanding monies are fully paid. Elsevier shall be entitled to apply any monies received by the Cient, to clear any of the Cient’s outstanding debts to Elsevier.

6. Distribution

The Clent shall not engage in piracy, reproduction, or plagiarism of the Products or any other products of Elsevier or its affiiates, nor shal it directly or indirectly faciltate any other party to engage in those activities. The Cient shal promptly notify Elsevier if it becomes aware of any piracy, reproduction, or plagiarism of the Products by any third
party. The Client is solely responsible for collecting from its customers amounts due in respect of its sales of the Products, exercising ful credit control and solely bearing al of ts own losses resulting from any uncollected amounts. Delays or faiures in obtaining such payments will not affect the Gient's obigation to make payments to Elsevier under
clause 5.

7. Intellectual property

Copyright and other intellectual property rights to all Elsevier proposals, publications and other Products and or Services shall remain with Elsevier unless agreed otherwise in writing. The rights granted by Elsevier are restricted to use solely by the Client and may ot be assigned, transferred o sublicesed without the prior written permission of
Elsevier. The rights granted by Elsevier are non-exclusive and for the purpose expressly agreed upon. Any other use shall require the prior written permission of Elsevier. The Gient shall not acquire any intellectual property rights in the Products. No part of the Elsevier proposals, publications or Products may be stored in any automated data file
and/or reproduced, whether electronically, mechanically, by photocopying, recording or in any other manner or form, without the specific prior written permission of Elsevier.

8. Liability and claims

TO THE MAXIMUM EXTENT PERMITTED BY RELEVANT LAWS (i Elsevier shall not be liable for any of the following losses which may arise by reason of any breach of this TC or any impled warranty, condition or other term, any representation or any duty of any kind imposed on Eisevier by operation of law: (a) any loss of anticipated profits
or expected future business; (b) damage to reputation or goodwil; (c) any damages, costs or expenses payable by Elsevier to any third party; (d) loss of any order or contract; or (€) any loss that was not foreseeable by the Ciint and Elsevier at the time this TG was entered into; or (f) any loss not caused by any breach on the part of Elsevier;
AND (i) NEITHER PARTY SHALL BE RESPONSIBLE FOR death OR PERSONAL INJURY EXCEPT THAT RESULTING FROM ITS OWN NEGLIGENCE OR WILFUL INTENT OR THE NEGLIGENCE OF ITS EMPLOYEES OR OTHERS FOR WHOM THE PARTY IS LEGALLY RESPONSIBLE. NOTHING IN THE TC SHALL BE
CONSTRUED AS CREATING AN OBLIGATION TO INDEMNIFY THE OTHER PARTY AGAINST THE OTHER PARTY'S OWN NEGLIGENCE. ELSEVIER'S LIABILITY FOR ANY OTHER LOSS IMPUTABLE TO IT SHALL IN ANY EVENT BE LIMITED TO THE INVOICE VALUE OF THE PART OF THE TC TO WHICH THE
LIABILITY ARISES. TO THE MAXIMUM EXTENT PERMITTED BY RELEVANT LAWS ELSEVIER EXPRESSLY EXCLUDES ANY LIABILITY FOR BREACH OF ANY IMPLIED OR EXPRESS WARRANTY OF AS TO MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE.NOTHING IN THIS CONTRACT SHALL
LIMIT THE CLIENT'S EXISTING LEGAL OR STATUTORY RIGHTS WHERE IT IS ACTING AS A CONSUMER. The parties agree that the United Nations Convention on Gontracts for the International Sale of Goods shall not apply to this TC or the interpretation or enforcement thereof. The Cient has entered into this TC in the knowledge
that the liabilty of Elsevier is to be mited in accordance with these terms and conditions and the charges have been agreed accordingly. The Cient acknowledges that a higher price would be payabe for the Prodcts or Services but for such imitations.

9. Force majeure

If by reason of labor dispute, strikes, inabiity to obtain labor or materials, fire or other action of the elements, accidents, power or telecommunications failre, customs delays, governmental restrictions or appropriation or other causes beyond the control of a party, such party is unable to perform in whole or in part ts obiigations set forth in this TC,
then such party shall be relieved of those obiigations to the extent it s thereby unable to perform, and such inabilty to perform shall not make such party iable to any other party. The party subject to an event of force majeure shall use good faith efforts to comply as closely as possible with the provisions of this TG and to avoid the effects of such
event to the extent possible.

10. Advertising & Reprints

Clent s solely responsible for ensuring proposed advertising copy s received at Elsevier in electronic form (or such other form as specified by Elsevier) and within the relevant deadiine set by Elsevier (the *Closing Date’). Where copy is received late or not at all, aithough Elsevier wil endeavour to do so, Elsevier may not be able to arrange for such
copy to be published on the agreed date or for the agreed period. Payment for the campaign will however be required in full. When change of copy is not received before the Closing Date, copy run in previous issue may be inserted. Client shal retain a complete copy of all materials delivered to Elsevier. Elsevier shall take reasonable care but shall not
be liable for accidental loss or damage thereto. Client is solely responsible for any legal liabilty arising out of or relating to any Cient advertisement or other content (the *Advertising Content”). Cient represents and warrants that (i) Cent hoids the necessary rights to permit the use of the Advertising Content by Elsevier for the purposes of this TC;
(i) the use, reproduction, distribution, or transmission of the Advertising Content wil not violate any civil or criminal laws, rules or regulations or industry codes or any rights of any third parties including, but not limited to, infringement or misappropriation of any copyright, patent, trademark, trade secret, music, image, or other proprietary or property
right, false advertising, unfair competition, defamation, invasion of privacy or rights of celebrity, violation of any anti-discrimination law or reguiation, or any other right of any person or entity; (ii) Advertising Cortent comples with any appicable laws, rules, industry codes, reguiations and generally prevaiing custom and practice. Client agrees to
indemnify Elsevier and to hold Elsevier harmless from any and al liabiity, loss, damages, claims, or causes of action, including reasonable legal fees and expenses incurred by Elsevier, arising out of or reated to the Advertising Gontent or Giient's breach or alleged breach of any of the foregoing representations and warranties. Elsevier reserves the
Tight to reject any advertising and/or promotions that are ot consistent with Eisevier's standards. In ackition, Elsevier shall have the right, at any time, to remove any of Client's advertising and/or terminate this TC if Elsevier determines, in ts sole discretion, that the Advertising Content or any portion or publishing thereof (1) violate Elsevier's then
applicable advertising policy; (2) violate any law, rule or reguiation or industry code or if Elsevier is directed to do so by any law enforcement agency, court or government agency; (3) are the subject of a ciaim asserted by an entity with respect to its trademarks, trade names, service marks or other proprietary rights or (4) are otherwise objectionable
to Elsevier. In such event, Elsevier may either (i) publish afternative Advertising Content in consitation with the Client or (i) refund to Cient a pro rata portion of the fee which Client has paid to Elsevier for display of the Advertising Content (i Cient has paid Elsevier a flat fee). Elsevier will not be liable for the timely appearance or accuracy of any
advertisement suppiied by the Giient. Elsevier may terminate this TG at any time i the event of a breach of this TG by Client. Orders must specify a definite schedule of insertions, issues and sizes of space for a specific advertiser. Two or more advertisers are ot permitted to use space under the same order. No advertising orders wil be
accepted for periods longer than one year. Where an order for a series of advertisements has been given a discounted rate for volume by Elsevier, and the Client does not order the quoted volume, Elsevier shal be entitled to re-calculate the price for the actual volume at the end of the appiicable year at a reduced discount and the Ciient shall pay
any aditional amount found owing. If the Giient orders in excess of the quoted volume, Elsevier shal return to the Giient any amount overpaid by the Glient. Orders specifying positions are accepted subject to the right of Elsevier to determine actual positions. If Elsevier considers it necessary to modify the space or alter the date or position of
insertion or make any other alteration, the Ciient will have the right to cancel the order for that advertisement, if the alterations requested are unacceptable, unless such changes are due to an event of force majeure. Elsevier can only supply reprints of published material and shall be entitled to reject any order for reprints of material that has not been
published.

11. Audit
Clent shall alow Pubisher's authorized representative at any reasonable time to have access to Client's premises (or to arrange for Publisher's authorized representatives to have access to other relevant premises) for the purpose of inspecting Client's facilties, books and records to verity Glient's compiance with the TC.

12. Compliance with laws

Client shall at al times during the term striotly comply with all applicable laws, ordinances, codes, regulations, standards and judicial and administrative orders (jointly *Applicable Laws" or “Laws”) relevant to its duties, obligations and performance under this Agreement, including, without limitation, the RELX Suppiers Code of Gonduct at Supplers Code
of Conduct and Appicable Laws related to bribery, inclucing, without fimitation any such Laws that are enforced interationally (such as the Urited States Foreign Corrupt Practice Act and the UK Bribery Act) and those enforced in the country where business is being conducted and/or the Cient's place of business or residency. Client and its officers,
directors, employees and agents shall engage only in legitimate business and ethical practices in commercial operations and in relation to its dealings with any employee or official of a government agency or any other government owned, operated or controlled entity (including, without limitation, state run universities, hospitals and libraries), or poltical
parties or candidates (jintly “Government Official’). Neither the Client nor any of its officers, directors, employees or agents shall pay, offer, give, promise or authorize the payment, directly or indirectly, of any monies or anything of value to any commercial contact or Government Official for the purpose or intent to induce such person to use
his/her authority to help the Giient, Elsevier, and/or any affiiate of Elsevier for personal gain or for that of Elsevier or Elsevier's affiiates (any such act, a *Prohibited Payment"). A Prohibited Payment does not include a payment of reasonable and bona fide expenditures, such as travel or lodging expenses, which are directly related to the promotion,
demonstration or explanation of Products or Services or the execution or performance of a contract provided that such payments are permissible under the Applicable Laws. The Cient further agrees that he/she will not accept any payment or other benefit in money or in kind from any person as an inducement or reward for any act or forbearance or
in connection with any matter or business transacted by or on behalf of Elsevier.

13. Cancellations & Returns

If the Client cancels an order either fully or partially, a cancellation fee may be charged. All cancellations must be made in writing. This fee will be calculated to cover any external or internal costs which have been incurred or committed up to and including the date of cancellation. No new external costs wil be incurred or committed/contracted from
the date of receipt of written notice of cancellation by Elsevier. Orders for advertisements must be cancelled in writing prior to the relevant ad space closing date, but in the event that any cancellations are made after such date, Elsevier shall be entitled to charge the full cost of the advertisement. Any returns of the products shall be subject to the
relevant Elsevier company's retur policy applicable to the product at the time of the return. Details of such poicies wil be provided to the Client upon request. Reprints cannot be returned once these have been printed

14. General

The formation, existence, construction, performance, valiity and al aspects of the TC shall be governed by the law of the corporate domicik of the Elsevier company which is providing the Products or Services. The parties agree to submit to the exclusive jurisdition of the courts of that same corporate domicile. The Client shall not be entitled to
assign the TC or any part of it without the prior written consent of Elsevier. Elsevier may assign the TC or any part of it to any person, firm or company. If any provision of the TG is found by any court, tribunal or administrative body of competent jurisciction to be wholy or partly ilegal, invalid, void, voidable, unenforceable or unreasonable it shall to
the extent of such illgalty, invaiiity, voidness, voidabilty, unenforceabiity or unreasonableness be deemed severable and the remaining provisions of the TG and the remainder of such provision shall continue in full force and effect. Faiure or delay by Elsevier in enforcing or partially enforcing any provision (or prosecuting any breach) of the TG wil
not be construed as a waiver of any of its rights under the TC.
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