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ACCESS TO CARE

Outreach clinic, which provides 
dental treatment for indi
viduals whose options for 
care are restricted due to 
financial issues and the 
absence of insurance.

After graduating 
from the Medical 
University of South 
Carolina and a resi
dency in periodo
ntics at the 
Uni versity of 
Alabama in 
1976, Dr. 
Sasser 
began a 

BY DAVID BURGER

B ill Sasser, D.M.D., was un
available when ADA Presi
dent Linda J. Edgar, D.D.S., 
called to let him know that 

the ADA Board of Trustees had named 
him the recipient of the 2024 ADA 
Humanitarian Award. 

Wouldn’t you know it — he was 
away, doing what many of his friends 
in South Carolina know him for.

“I was actually out of the country 
on a mission trip serving in a prison in 
the Dominican Republic when she first 
called,” Dr. Sasser said. 

Because of poor phone service, he 
didn’t get the message until he re
turned to the States.

The ADA Human
itarian Award, one 
of the Association’s 
highest honors, rec
ognizes member dentists 
who have distinguished them
selves by outstanding, unselfish 
leadership predominantly in the 
field of dentistry, through the ex
penditure of extraordinary time and 
professional skills to improve the oral 
health of underserved populations. 

“This prestigious award recognizes 
Dr. Sasser, who has selflessly made a 
lasting impact on the oral health care 
and overall wellbeing of his fellow 
human beings both stateside and 
abroad,” said Dr. Edgar.“ Humanitar
ian activities are a foundation of the 
dental profession. Acknowledging 
ADA members like Dr. Sasser not only 
recognizes his individual contributions 
but encourages others to pursue sim
ilar activities and reflects positively on 
the profession.”

 Dr. Sasser is honored for his work as 
executive director of Dental Commu
nity Fellowship — having led or par
ticipated in nearly 140 mission trips in 
34 countries over two decades — as 
well as being the founder of South 
Carolina’s North Charleston Dental 

but if someone had asked, I’m not sure 
that I could have clearly defined what 
that meant. If not, then I would never 
know if and when I had achieved the 
goal. I was earning a living, but not ex
periencing a full life. We need both, but 
my life has been much more fulfilling 
— practicing dentistry for free — than 
when I was getting paid.”

PHARMACY’S LOSS IS  
DENTISTRY’S GAIN

Dr. Sasser was born in Birmingham, 
Alabama. His first job in high school 
was working in a neighborhood drug 

store and he went on to Samford 
University to earn a degree in 

pharmacy in 1966. 
He served as a U.S. 

Navy pharmacy officer 
for three years during 
the Vietnam War. As 
he neared the end of 
his military commit
ment, he took time 
to reassess differ
ent options for his 

future.

Bill Sasser, D.M.D., recipient of 
ADA Humanitarian Award

South Carolinian left private practice to demonstrate  
leadership both overseas and stateside 5 U.S. House passes 
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private practice. After many 
years in practice while serving pe
riodically on shortterm mission trips, 
he left practice to enter a second ca
reer focused primarily on fulltime 
international and stateside service.

In 2010, his former partner needed 
help and Dr. Sasser returned to part
time private practice. During this period, 
he continued to participate on multiple 
shortterm international projects each 
year while leading the effort to build a 
new North Charleston Dental Outreach 
clinic, serving as its dental director.

Dr. Sasser’s mantra is, “You make a 
living by what you earn; you make a life 
by what you give.”

“The above quote is attributed to 
Winston Churchill and speaks directly 
to certain aspects of my life,” Dr. Sasser 
said. “I was determined to be ‘success
ful’ when I went into private practice, 

“While pharmacy is a good profession, I 
desired more interpersonal contact than a 
retail store offered,” Dr. Sasser said. “Den
tistry was a perfect choice since it allowed 
me to build on my pharmacy background 
and to lead to a future which allowed for 
the development of longterm personal 
relationships with patients.”

In 1973, he received his D.M.D. at the 
Medical University of South Carolina. 

He worked in private practice for 
three decades, but something gnawed 
at him in the back of his mind.

See DR. SASSER, Page 4

➊ Gratitude: 
Bill Sasser, D.M.D., 

smiles after working in the prisons 
of Burundi, Africa, one of the poorest 

countries on Earth. ➋ Selfless: Dr. Sasser cleans teeth 
in the Dominican Republic with Dental Community Fel-

lowship. ➌ Stateside service: Dr. Sasser treats a patient 
post-extraction at the North Charleston Dental Outreach 

clinic. The nonprofit grew from operating one evening a week 
to full time, offering basic restorative, hygiene and emergency 

extraction services to low-income, uninsured patients. ➍ Pediatric: 
Dr. Sasser poses with a patient at the North Charleston Dental Outreach clinic 
in October. This particular patient did not have access to dental care because of 
financial hardship.
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New course highlights FDI Oral Health Atlas 
BY DAVID BURGER

T he FDI and ADA have partnered to 
develop an online course based on the 
FDI Oral Health Atlas, which highlights 
the extent of oral diseases worldwide 

and reflects on policies and strategies address
ing the global burden.

The eightchapter course — over three hours 
— was approved by the ADA Board of Trustees 
and funded by the ADA in 202223.

A login and an account are required for access, 

but the course is free.
The course, The Challenge of Oral Disease: A 

Call for Global Action, is available at ADA.org/ 
FDIMOOC. It’s based on the second edition 
of the Oral Health Atlas, released at the FDI’s 
2015 Annual World Dental Congress in Bang
kok, Thailand.

Health Volunteers Overseas and the American 
Dental Education Association were also col
laborating organizations.

The course is led by a panel of global oral health 
experts, including online course editor Elizabeth 

Shick, D.D.S, and coeditors of the second edition 
of the Oral Health Atlas, David Williams, B.D.S., 
and Habib Benzian, D.D.S., Ph.D.

“The Oral Health Atlas was a milestone publica
tion that shed light on the global status of oral 
health, the inequalities and their drivers, but also 
on some potential global solutions,” said Dr. Ben
zian, a professor and researcher at the New York 
University College of Dentistry. “The transfor
mation and update to the online format is highly 
welcome and will bring the important content to 
new audiences.” n

https://www.tridentlab.com
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“Dentistry is a helping profession, but for many 
years I’m embarrassed to admit that I was a work
aholic focused on being ‘successful,’” he said. “It 
took a major hurricane in the late 1980s to open 
my eyes to the greater need in our community.”

His first international mission trip was to 
Mexico in the early 1990s. 

It too was a revelation.
“My mentor on that trip was a wonderful 

dentist who from the beginning has dedicated 
his whole career to service,” Dr. Sasser said. 
“He was quite an inspiration. While treating 
patients in a nondental office setting was for
eign, I learned the basics of delivering care 

in a portable environment. More than being 
challenged, I was encouraged to seek God’s 
lead about what this experience meant for 
my future. That particular trip was the halt
ing, humble beginning to how volunteer service 
became a major focus of the rest of my dental 
career. The best advice that I received on that 
trip was to not expect to see all that the future 
had in store, but to simply take one step in faith 
at a time and trust.”

Hooked, Dr. Sasser began serving more fre
quently overseas. 

“I felt torn between the obligation to my pa
tients at home and the needs of patients with 
which I was confronted during my travels,” 
he said. “The desire to serve more led me to 

actually leave private practice [in 2005]. For 
several years, I travelled further and served lon
ger. It was more or less a sabbatical. A few years 
later, a former partner needed help, so I returned 
to practice for six more years while continuing to 
focus on student ministry at home and periodic 
shortterm mission trips.”

When not on mission trips, Dr. Sasser lived 
in the North Charleston area. What he saw dis
tressed him.

“At one time, the largest employer in the 
Charleston area was the Naval shipyard,” Dr. 
Sasser said. “In the 90s, the Naval base was closed 
during a base reorganization. This led to the loss 
of jobs and lots of changes in the neighborhood 
adjacent to the bases.”

So, Dr. Sasser took things into his own hands 
and began raising money for a clinic that became 
the heart of North Charleston Dental Outreach.

“Praise God, a new sixchair clinic opened in the 
fall of 2022,” Dr. Sasser said. “We now op erate 
more than four days a week, offering preventive 
and restorative care in addition to extractions, 
limited endodontics and anterior partial dentures.”

The next generation of volunteers is some
thing Dr. Sasser has also become passionate 
about, primarily but not excluding those from 

any good in my life. How I live is a response to his 
goodness. I also want to mentor the next genera
tion of dentists in order to share my knowledge 
but to also make them aware of the needs of the 
poor. This will hopefully instill in them a desire to 
volunteer, be it in their own office by rendering 
discount or pro bono care, volunteer at or start a 
local charity clinic, or periodically serve overseas.”

SUPPORT FROM DENTAL COMMUNITY
Dr. Sasser was lauded by dentists and col

leagues who nominated him for the award.
Kari Ryan, D.M.D., in a letter to the ADA, referred 

to Dr. Sasser affectionately as “the Sassinator.”
“I have known Dr. Sasser for 17 years now, 

and throughout these years, have witnessed his 
steady and unrelenting drive to serve his God 

and community through use of his lead
ership and dental skills,” Dr. Ryan wrote. 

“While at the Medical University of 
South Carolina, I became involved 

with Dental Community Fellow
ship, where Dr. Sasser is the execu
tive director and leader. I found 
a tribe of likeminded dentists 
who wanted to serve God by 
sharing their talents. Dr. Sasser 
inspired us to come together as 
a community of students, finding 
comfort and family in each other 
during stressful school years.”

In another letter, the South Car
olina Dental Association praised Dr. 

Sasser for demonstrating “signifi
cant leadership and outstanding hu

manitarian volunteer accomplishments 
that bring honor to the dental profession.”
J. Mark Barry, D.D.S., former associate 

dean for clinical affairs at the Medical Univer
sity of South Carolina’s James B. Edwards Col
lege of Dental Medicine, wrote he had “never 
encountered a more committed, selfless, tire
less leader who emphasizes compassion to the 
underserved and disadvantaged.”

L. Ellen Thrailkill, D.M.D., has been on several 
overseas dental mission trips and is a dentist at 
Great Oaks Dental in Pickford, South Carolina. 

She wrote, “Students and participants are often 
changed by these experiences and go on to serve 
others. I personally was one of these students, in 
2008, when I went on my first trip with Dr. Bill. I 
thought dentistry was a great career because of 
the income potential and ability for me to have 
control over my schedule. While these things are 
true about dentistry, my eyes were opened to the 
great opportunity I was missing to serve others 
through dentistry. I don’t think I would continue to 
volunteer locally or abroad if it weren’t for Dr. Bill.”

As for “Dr. Bill,” he has scheduled six internation
al trips in 2024, with the first in January in a small 
town in southern Honduras, with a team made up 
of 15 students, five dentists and a few helpers.

Also on tap for 2024: Dr. Sasser will be hon
ored at SmileCon 2024 in New Orleans in Octo
ber. The Humanitarian Award recipient receives 
$10,000, designated to the charity of his choice.

“I don’t like to draw attention to myself, so 
I’m a little embarrassed by being selected,” Dr. 
Sasser said. “However, our [North Charleston 
Dental Outreach] charity clinic can use the fi
nancial award. In addition, the timing of next 
year’s ADA meeting couldn’t be better. My wife is 
originally from New Orleans. She’s already talking 
about trying to arrange for some friends and 
family to come share the joy of the occasion.”

He turned modest. “I’m honored to have been 
selected for this award, but [I’m not] a saint. I’m 
a flawed individual who doesn’t mind working 
hard, and who feels that contributing to the good 
of others is somewhat selfishly allowing me to 
be productive into my old age. I’ve been richly 
blessed by God and hopefully my life gives tes
timony to that fact.” n

DR. SASSER continued from Page 1

Job well done: Bill Sasser, D.M.D., relaxes with his student mission team at a post-trip celebration dinner in 
the summer of 2022.

Climbing the ladder: Bill Sasser, D.M.D., receives an 
initial fund towards the cost of building a new clinic 
location for North Charleston Dental Outreach in 
2020. The clinic finally opened in November 2022. 
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“Over 20 years ago, God made it clear that I 
needed to be more focused on mentoring dental 
students than just serving alone,” Dr. Sasser said. 
“Since then, most of the focus of my humanitar
ian service has involved teaching students and 
showing other dentists how to work outside a 
traditional office.

Dental Community Fellowship was founded 
20 years ago, and since then, student trips have 
been organized four to six times each year. With 
everyone’s travel curtailed during the pandemic, 
Dr. Sasser returned overseas in the fall of 2021. 
He just completed his sixth mission trip of 2023.

“There are several motivating factors in my 
life,” Dr. Sasser said. “One is to ‘finish well’ as an in
dividual who recognizes that God is the source of 

the Medical University of South Carolina’s James 
B. Edwards College of Dental Medicine.

In 1998, a Baptist organization established a 
small dental clinic to serve the community, in
cluding the ChicoraCherokee residents, located 
on the ground floor of a townhouse.

“The space was limited, the equipment was 
old, but faithful volunteers addressed toothaches 
one evening each week,” he said. “I served as 
dental director for many years, and while we 
treated lots of patients each year, I couldn’t shake 
the vision of someday having a more fullservice 
charity clinic.”

For years, Dr. Sasser tried to convince church
es and nonprofits of the need for a better dental 
clinic to serve this community. He said everyone 
thought it would be a good project, but when it 
came right down to it, no one wanted to help.

I felt torn between 
the obligation to my 
patients at home and 
the needs of patients 
with which I was 
confronted during my 
travels. The desire to 
serve more led me  
to actually leave  
private practice.

- Bill Sasser, D.M.D.
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BY OLIVIA ANDERSON

T he U.S. House of Representatives passed 
a health care bill Dec. 11 that extends 
programs the ADA said are integral to 
bolstering the dental and medical work

force and increasing access to health care. 
The Lower Costs, More Transparency Act passed 

in a vote of 32071. The ADA recently sent a let
ter to Speaker of the House Mike Johnson, RLa., 
and Minority Leader Hakeem Jeffries, DN.Y., ex
pressing support for the bipartisan bill prior to its 
passage, pointing specifically to the importance 
of several programs included in the bill.

The ADA noted that the bill’s extensions of 
the Community Health Center Fund, the Nation al 
Health Service Corps and the Teaching Health 
Center Graduate Medical Education Program 
are critical to bolstering the dental and medical 
workforce and increasing access to health care. 

Community health centers play an important 
part in providing oral health care in underserved 
communities and populations, the ADA said, while 
increasing National Health Service Corps scholar
ship and loan repayment opportunities will ad
dress health workforce distribution struggles 
and local shortages. 

Additionally, extending and expanding the 
Teaching Health Center Graduate Medical Edu
cation Program will “provide increased stabil
ity to teaching health centers and strengthen 
continuity of care in underserved communities.”

The bill, which was led by Reps. Cathy McMorris 

Rodgers, RWa., and Frank Pallone, DN.J., also 
aims to increase price transparency and reduce 
costs throughout the health care system. The 
ADA previously sent a letter in support of the 
bill after its introduction on Sept. 8. 

In its most recent letter, the Association thanked 
House leadership for working on health work
force issues and bringing the Lower Costs, More 
Transparency Act to the floor. 

“America’s dentists thank you again for your 
leadership on health care workforce issues,” the 
ADA said. “Advancing H.R. 5378 is a crucial step 
towards improving the health workforce pipeline 
so that all Americans have better access to health 
care, including dental care.” n
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House passes Lower Costs, 
More Transparency Act 
ADA shares support for legislation

ADA Member 
Advantage, 

BMO Bank end 
endorsement 
relationship

BMO continues honoring 
special member pricing 
for existing customers

BY DAVID BURGER

A DA Member Advantage and 
BMO Bank announced the 
end of their endorsement 
relationship for practice fi

nancing as of Dec. 31, 2023.  
BMO Bank will continue to honor the 

special member pricing for all existing cus
tomers who have practice loans already 
in place. 

The announcement of a new practice 
financing endorsement is expected in 
early 2024.  

In the interim, questions can be direct
ed to adamemberadvantage@ada.org or 
1800ADA2308. n

AROUND THE ADA
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Ready to sell, buy, hire, or join?
ADA Practice Transitions™ facilitates the sale of dental practices and placing 
dentists into associateships. We focus on fi nding the perfect fi t between 
dentist and practice situation.

Why dentists love ADA Practice Transitions

Low fees for ADA members

No exclusivity clauses gives you fl exibility

Nationwide reach for increasingly 
mobile dentist population

Learn More

ADAPracticeTransitions.com | 800.232.6119 | ADAPT@ada.org

https://www.ADAPracticeTransitions.com


EVERY SHADE. ONE CHOICE.

GOVERNMENT

BY OLIVIA ANDERSON

T he ADA’s highest priorities on tax pol
icy include passthrough entities, pre
tax dollars for health care, expensing, 
cash accounting and higher education 

incentives, it stated in a letter to legislators. 
In a letter addressed to Ways and Means Com

mittee Chairman Rep. Jason Smith, RMo., and 
Ranking Member Rep. Richard Neal, DMass., the 
ADA thanked the committee for holding a hear
ing related to tax policy and economic growth, 
emphasizing that many dental practices are 
small businesses, with some organized as pass
through entities or S Corporations, and others as 
C Corporations. 

“Because of the diversity of business organiza
tions in the dental community, the ADA’s interests 
straddle both the business and individual portions 
of the tax code,” the Association said. 

Firstly, the ADA shared its support for fair 
treat ment of business income generated by 
passthrough entities. This includes support for the 
Main Street Tax Certainty Act, which would make 
permanent the 20% deduction created by the Tax 
Cuts and Jobs Act. 

The ADA also expressed support for expand
ing and increasing the flexibility of health savings 
accounts and flexible savings accounts, as well 
as returning the FSA limit to $5,000 rather than 
the current limit of $3,050 for 2023. 

“The ADA believes the reduced amount is a step 
back for consumers when the cost of health care 
continues to increase and adversely impacts the 
patient’s choices for dental care,” the letter said. 

When it comes to expensing and cash account
ing, the ADA supports full expensing of invest
ments in equipment and property through the 
Small Business Growth Act, which would lift the 
deduction cap to $2 million with a phaseout at 
$3.5 million. The association also supports con
tinued use of the cash method of accounting for 
small businesses, including passthrough entities. 

“The cash method of accounting is a simpler, 
fairer system for dentists who often must wait 
a significant period of time before being reim
bursed by insurance companies for the services 
they provide.”

The ADA also encouraged lawmakers to in
clude measures that would help relieve student 
loan debt, of which new dentists average more 
than $300,000. Through tax incentives and de
ductions related to student debt, dentists would 

be better positioned to explore numerous prac
tice choices upon graduation. 

For more information about the ADA’s advocacy 
efforts, visit ADA.org/Advocacy. n
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ADA shares tax reform 
policy priorities

Association supports pass-through 
entities, higher education incentives

The cash method of 
accounting is a simpler, 
fairer system for 
dentists who often  
must wait a significant 
period of time before 
being reimbursed.

http://offers.tokuyama-us.com/oadajanfp


800-ADA-2308   |   adamemberadvantage.com

Products endorsed by ADA Member 
Advantage have been thoroughly vetted and 
we stand by our recommendations. If you 
experience any issues, we want to hear from 
you and we will advocate on your behalf.

844-910-1083    |   avidtraveling.com/ada

Never pay full price for a cruise again. 
Enroll for free and receive an instant $1,000 in 
cruise savings. Explore over 30,000 itineraries, 
get member-only prices and earn annual 
cruise rewards. From over-the-top mega ships 
with Royal Caribbean in the Mexican Riviera 
to all-inclusive mega-yachts with Seabourn in 
Antarctica, start checking o�  your bucket list. 

SAVE
Get $1,000 in savings credits.

Endorsed by for

Ocean Cruises

From Antarctica to the 
Mexican Riviera, cruise into 

big savings.

ADA Member AdvantageSM is a service mark of the American Dental Association. ADA Member Advantage is a program brought to you by ADA Business Enterprises, Inc. (ADABEI), a wholly-owned subsidiary of the American Dental Association. ADA is a registered trademark of the American Dental Association.

https://avidtraveling.com/ada


BRUXZIR® — UNBEATABLE WARRANTY
AND SO MUCH MORE

BruxZir® Zirconia is designed to solve the everyday challenges of restorative dentistry with 
lasting performance, ease of use and practice-building affordability. But at Glidewell, our 

commitment to your success goes beyond the material – you’re always supported with us. We 
proudly offer our lifetime warranty, which protects you should you ever have any problems.

MKT-012890_6

for the sake of smiles

Jim Glidewell, CDT
Founder and President

Stephenie Goddard
CEO

Manufactured
in the USA

Designed to Serve by 
Those Who Served

Committed to 
Ceaseless Innovation

Validated by
Dentists Everywhere

Returned Quickly to 
the Dental Practice

GL-2679452-121523

800-411-9721

glidewell.com/bruxzir-warranty

SCAN TO LEARN MORE
OR SEND YOUR NEXT CASE
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BY OLIVIA ANDERSON

F ollowing news reports about the liq
uidation of a manufacturer and mar
keter of teeth aligners sold directly to 
consumers, the ADA has reaffirmed 

its policy stating its opposition to directto
consumer dentistry. 

According to the ADA, directtoconsumer 
dentistry has the potential to cause “irreversible 
harm to individuals, who are treated as ‘custom
ers’ rather than patients.” In a press statement, 
the Association said that dentists are the only 
individuals licensed to accept responsibility for 
patient care. 

“Under virtually all states’ laws and as is re
flected in ADA policy, the dentist is ultimately 
responsible for the patient’s care and is the only 
individual licensed and qualified to accept re
sponsibility,” the press statement said. 

“Moving teeth without knowing all aspects 
of a patient’s oral condition has the potential 
to cause bone loss, lost teeth, receding gums, 
bite problems, jaw pain, and other damaging and 
permanent issues,” the statement continued. 
“Without the involvement of a licensed den
tist, patients lose an essential quality control 
checkpoint — their dentist — to ensure all as
pects of their treatment are performed and are 
progressing in the best interests of the patient.”

The statement reiterates the ADA’s com
mitment to patient safety and quality care and 

encourages those using or considering using a 
directtoconsumer dentistry service to consult 
a dentist and discuss care options.

“Oral health and overall health are deeply con
nected, and the ADA encourages all patients to 
find a dentist they can visit regularly,” the ADA said. 

For more information on the ADA’s posi
tion on DIY dentistry, visit MouthHealthy.org/ 
DIYdentistry. n
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ADA reaffirms policy opposing 
direct-to-consumer dentistry

ADA Store debuts 
new website

BY DAVID BURGER

The ADA Store launched its new 
website, engage.ADA.org, Dec. 
12 with three new products 
available for purchase.

The ADA Store and ADA CE Online now 
share a shopping cart and faster cus
tomer experience. Customers are able 
to find everything they need — educa
tion, practice management, coding, 
compliance and patient education — in 
one place.

The website will also recommend 
products and courses based on previ
ous purchases and interests.

There are two revised brochures available:
• Treating Cavities.
• Why Baby Teeth Are Important.
New are Bright

Smile Fun! Children’s 
Tear Off Activity 
Sheets, a pad of 100 
fullcolor, double
sided sheets full 
of smile
related 
activities 
and puzzles.

Members 
can save 15% 
on all ADA 
Store products 
by using promo 
code 24100 by 
Feb. 16. n

http://glidewell.com/bruxzir-warranty


Laissez les bon temps rouler!

#ADASMILECON

Join us in
NEW ORLEANS! 
Oct. 17–19, 2024

Come and pass a good time with your krewe in  

New Orleans Oct. 17–19, 2024. Be ready to Meet, 

Play, Learn, and Smile in the BIG EASY!

Registration opens  
in early summer 2024 
at SmileCon.org.

SMILECON is a registered trademark of the American Dental Association.

http://SmileCon.org
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ZIRCONIA CROWN

*Terms: Retail price $122 per unit & $95 digital scanned / model-less. *Terms: Retail price $122 per unit & $95 digital scanned / model-less. 
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CODE: JANEZUZ85 / CODE:  JANEZUZ75

SPECIAL PRICE OFFER THROUGH JANUARY 31, 2024

A F T E RB E F O R E

5Y-TZP Grade5Y-TZP Grade

oralartsdental.com 800-354-2075 Free Inbound Shipping

C
U

T
 H

E
R

E

C
U

T
 H

E
R

E85.00
Per Unit

$ *

75.00
Per Unit

$ *

MODEL LESS & DIGITAL

BY DAVID BURGER

T he ADA Council on Ethics, Bylaws and 
Judicial Affairs selected the winner 
and runnerup of the 2023 Student 
Ethics Video Contest, with the grand 

prize winner a team of dental students from the 
Boston University Henry M. Goldman School of 
Dental Medicine. 

Their video, titled “Undercover Dental Jus
tice,” displays the principles of veracity, patient 
autonomy, justice, nonmaleficence and benefi
cence, as found within the ADA Principles of 
Ethics and Code of Professional Conduct.

The winning video made the ethical principles 
come alive in an interesting scenario, said Debra 
Peters, D.D.S., council chair. 

“The team of students are to be complimen
ted for their originality, resourcefulness and 
production quality as it pertains to the proper 
interpretation of the Principles of Ethics and 
Code of Professional Conduct and for clarity 

in communication of 
these objectives,” she 
said.

The Boston Univer
sity team — Veronique 
Matthews, Melanie 
Thomas, Sarah Sveen, 
Olatorera Aina, Scott 
Hunter, Anooja Lall and 
Saif Alankau — will re
ceive $2,500 to divide 
among themselves.

The video is available 
on the ADA’s YouTube 
channel, youtube.com/
americandentalassoc.

One of the winning 
students, Ms. Lall, said 
the topic of ethics and 
professionalism is of 
supreme importance in 
the dental profession.

“It is so important 
for all of us to adhere 
to ADA Code of Con
duct,” she said. “As 
dental students, if we 
keep neglecting the 
ethical values because 
of managing school and 
patients, it will stick to 
us for the rest of our 
careers. As it is rightly 
said: ‘You can’t build a 
great building on a 
weak foundation.’”

The runnerup video 
came from dental students Nicholas Kagelm
acher, Cailin Cleary, Jackie Kostenko, Allyson 
Newman, Lauren Mistretta and Gil Barahman of 
the Stony Brook School of Dental Medicine. Their 
video, “Nightmare at the Dentist,” earned them 
a prize of $1,500. 

As with the grand prize winner, this video is 
available on the ADA’s YouTube channel.

“The ADA Code of Conduct is a guideline for 
students and dentists, enabling them to focus on 
patientcentered care and maintain high ethical 
standards,” said Mr. Barahman. “Learning and 
following this guideline gives the dental practice 
a framework to operate and provide our patients 
with the best standard of care.”

The council created the Student Video Con
test in 2008, and this year, the contest was 
jointly sponsored by the council and the Stu
dent Professionalism and Ethics Association 
in Dentistry. n

Boston University team 
wins 2023 Student Ethics 

Video Contest

Winning: Dental students from the Boston University Henry M. Goldman School of Dental Medicine are in 
their video, titled “Undercover Dental Justice,” which displays principles found within the ADA Principles of 
Ethics and Code of Professional Conduct.

Ms. Lall

Mr. Barahman

Dr. Peters
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Colgate® Optic White® Professional In-O	  ce before and after images. Product was used as directed. Patient results may vary.

Before  After Before  After Before  After

For more information and to order Colgate®

Optic White® Professional Whitening today!

Extraordinary 
Whitening 
Made Simple

In-O�  ce & Take-Home 
Whitening

Dramatic results* patients want

Designed for no sensitivity 

No gingival barriers

No mess precision application

* When used as directed.

ACCESS TO CARE
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BY DAVID BURGER
Brigham City, Utah

I t wasn’t even close. 
In late November, residents of the north

ern Utah municipality of Brigham City voted 
overwhelmingly to keep fluoride in their water. 

Utah city defeats ballot 
measure to remove fluoride 

from drinking water
Approval of Proposition 3 in the special elec

tion would have removed fluoride from the drink
ing water in the town of 20,000 people 50 miles 
north of Salt Lake City, known for its annual Peach 
Days festival the weekend after Labor Day.

“The coalition was a group of amazing people 
that made this win a reality,” said Johnny Johnson 

Jr., D.M.D., president of the American Fluorida
tion Society. “The team includes professionals 
from academia, the Utah Dental Association and 
a very broad coalition of people who make up 
this group. The local health care professionals, 
citizens and the media were key in getting this 
across the finish line.”

The ballot question was placed not because of 
any antifluoride activism, but because there was 
a potential option of cutting costs due to financial 
pressures on the city, said fluoride proponent Ran
dell M. Capener, D.M.D., a Brigham City dentist.

“It was misguided attempt,” Dr. Capener said 
of the city’s officials. “It wasn’t done out of evil.”  

He said he can easily tell the difference between 
the oral health of patients who live in Brigham 
City and those who live nearby who don’t receive 
the dental benefits of fluoridated water.

As for his advocacy, he said, “We felt that we 
owed it to our patients. It’s a nobrainer.”

The Utah Oral Health Coalition, based in Salt 
Lake City, was instrumental in educating the pub
lic and calling on activists to defeat the measure.

“It’s a great community,” said Lorna Koci, pro
gram director and chair of the Utah Oral Health 
Coalition. “We got the word spread.”

As soon as the ballot measure was announced 
earlier in the year, Ms. Koci said, the coalition plas
tered flyers all over the area touting the benefits 
of fluoridated water. Dentists like Dr. Capener 
called on colleagues to educate patients about 
the measure and the benefits of fluoridation at 
each and every dental visit in the months prior to 
the election. A steady stream of dentists showed 
up to council meetings to advocate for keeping 
fluoride in the community water, which had been 
in place since 1965.

Dr. Johnson and Matt Jacobs, communications 
consultant to the American Fluoridation Society 
who also has served as an adviser to the American 
Academy of Pediatrics Section on Oral Health, 
traveled to Brigham City in late July 2023 to meet 
with the mayor of Brigham City and a reporter for 
the local newspaper, the Box Elder News Jour
nal. The two also met with Ms. Koci and other 
stakeholders to teach them how to campaign 
successfully for fluoride based on past efforts 
and what to tell patients.

“Matt and Johnny were very helpful,” Ms. 
Koci said.

Letters to the editor soon started appearing in 
the Box Elder News Journal from concerned citizens.

“I’m not sure why it is even on the ballot,” wrote 
Sarah Yates of Brigham City. “Fluoridation of our 
water costs less than $100,000 annually, a drop 
in the bucket — forgive the pun — in our city 
budget. Water is something used by almost 100% 
of the population. There are people who drink 
only bottled water, but that isn’t the case for 
most lowincome families with young children, 
who don’t buy something in a plastic bottle that 
they can get through their kitchen faucet.”

One letter to the editor against fluoride in the 
water appeared in the paper, but it was prefaced 
with an editor’s note: “This letter contains infor
mation that is inaccurate, disputed by experts 
and/or credible authorities, and/or commits errors 
of context/omission. Reader discretion is advised.”

Once the measure was defeated, Ms. Koci said 
she felt emboldened by the swelling enthusiasm 
of people of the coalition. She noted that only 
52% of the people in Utah receive fluoridated wa
ter — more than 20 percentage points lower than 
the national rate.

“It’s nuts with all of the children here,” she said.
Jessica Robertson, D.M.D, vice chair of the 

ADA Council on Advocacy for Access and Pre
vention, said she was excited that Brigham City 
and their residents will continue to have fluoride 
in their water.

“This will help families from all walks of life have 
an opportunity to decrease their chances of get
ting cavities,” she said. n
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Opportunities Available

National Opportunities

Disclaimer: Classified advertisements in ADA 
News are limited to job opportunities for dentists 
and auxillaries, continuing education, professional 
services, practice and equipment sales and offices 
for rent. Advertising that appears to discriminate 
on the basis of race, religion or gender will be 
rejected. The publisher reserves the right to 
decline, withdraw or edit copy at its discretion.

INTRAORAL X-RAY SENSOR REPAIR/SALES
We repair broken sensors. Save thousands in 

replacement costs. Specializing in Kodak/Carestream, 
and major brands. We also buy/sell sensors.

American SensorTech
919-229-0483 www.repairsensor.com

Professional Services

JOIN 
OUR 

TEAM!
APPLY

Professional Services

FOR FOR FOR 
HANDPIECES & 

FOR FOR FOR 
HANDPIECES & HANDPIECES & HANDPIECES & HANDPIECES & HANDPIECES & HANDPIECES & HANDPIECES & HANDPIECES & HANDPIECES & 

UNWANTED
HANDPIECES & HANDPIECES & 

UNWANTEDUNWANTED
 ATTACHMENTS

Professional ServicesONCE IN A LIFETIME OPPORTUNITY: 
ASSOCIATESHIP TO OWNERSHIP 

THROUGH MENTORSHIP
The largest TMD practice in Chicago metro area is 

looking for a dentist with an interest in the diagnosis 
and treatment of TMJ patients. The practice is limited

to the treatment of TMD and Facial pain (100%).
There are two offi ces located in the western and
southwest suburbs. You must have completed 
Dawson or Pankey training and be profi cient in 

centric relation, bimanual manipulation, and 
occlusal equilibration. Will mentor in the diagnosis,
MRI imaging and treatment planning. Mentorship

completion time is one year. At the end of the fi rst year 
you could be eligible for an ownership buy-in opportunity. 

Compensation will start at a guaranteed $800 per day.

Please email CV to: tmjcenter@yahoo.com

Opportunities Available

GROW YOUR BUSINESS.  PARTNER WITH NAB TODAY!

866.481.4604
© 2023     North American Bancard, LLC (NAB). All rights reserved. NAB is a registered ISO of BMO Harris Bank N.A., Chicago, IL, Citizens Bank N.A., Providence, RI,  
The Bancorp Bank, Philadelphia, PA, and First Fresno Bank, Fresno CA. American Express may require separate approval. *Durbin regulated Check Card percentage rate.  
A per transaction fee will also apply. **Some restrictions apply. This advertisement is sponsored by an ISO of North American Bancard. Apple Pay is a trademark of Apple.

WWW.NYNAB.COM

 FREE Credit Card Terminal Placement Wireless/Landline/High-Speed/Dial-Up
 Easy setup (with no setup fees and quick approvals)
 Seamless integration with your current POS
 $295** towards your early termination fee (if you have one) with your current processor
 Access to Payments Hub - our secure, online merchant portal
 Free paper**

OPTIONAL PROGRAMS:
EDGE: The Best CASH DISCOUNT PROGRAM 
from North American Bancard
Are you ready to get rid of the impact of payment processing costs 
on your business?  With the Edge Cash Discount program you will enjoy the 
same profit margins from cash payments as you do from non-cash payments.

• Point of Sale Systems
Recommendations, Solutions 
& Integrations

SWITCH NOW AND GET YOUR 
FREE SMART TERMINAL

 Send Digital Receipts: 
Email or SMS a Receipt

 Send Invoices
 Accept EMV/NFC

(Apple Pay, etc.)
with

4G / Wifi
FREE STANDARD TERMINALS 
AVAILABLE AS WELL

Accept EMV/NFC
(Apple Pay, etc.) EBT,
Snap, Checks and more

Next Day Funding with 
weekend settlementRates As Low As 0.05%*

S AV E M O N E Y S AV E M O N E Y TO D AY!TO D AY!
REDUCE YOUR CREDIT CARD PROCESSING FEES

ASSOCIATE DENTIST NEEDED
GREAT EARNING POTENTIAL 
FOR ASSOCIATE DENTIST IN 

SUCCESSFUL PRIVATE PRACTICE.
Considering motivated FT associate dentist for 
private, well established, busy, general, single 
location (Troy, OH), practice. Begin with exist-
ing schedule. Great mentorship for new grad or 
current practicing dentist who’s self-motivated 
& eager to cultivate skills. Candidates should 
be skilled with most procedures. Must possess 
passion, high ethics & integrity. We’re fee for 
service & submit to all dental ins. through em-
ployers but not contracted with PPOs. Base 
salary $175K up to $400K. Our world-class 
offi ce has been voted the #1 DENTAL OFFICE 
in Miami Co. 14 consecutive years! We have 
a respectable reputation for high quality & 
friendliest staff around.

EMAIL RESUME 
INCLUDING

CAREER GOALS: 
resume@bentleydds.com; 
FOR MORE INFO, PLEASE 

WATCH VIDEO HERE:

NEW YORK – Associate Oral Surgeon. 
Long Island Merrick. For busy 
Insurance based practice. F/T position 
preferred, but will consider P/T if the 
schedule works. Practice has been open 
for over 40 years. Newly renovated 
facility. Practice focus is primarily 
Dentoalveolar and Implants. We truly 
would like the associate to become a 
partner, and will be offered to the right 
person. To request practice specific 
and more info, email Sdabundo23@
gmail.com.

POST YOUR
DENTAL JOB 

OPENINGS ON
careercenter.ada.org

Attract talented
candidates today!

We make it easy to reach
dental professionals. Call today!

877.394.1388
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NATIONWIDE — Practices achieve 
record values in an IDSO partnership. 
Confidentially learn the value of your 
practice without cost or obligation 
from the largest advisor in the U.S. 
www.LargePracticeSales.com.

ALASKA — We represent general and 
specialty practice purchase opportunities 
in Alaska, Hawaii, Washington, Oregon, 
Idaho and Montana. Call Consani 
Associates: (866) 348-3800 or learn 
about us in 75 seconds at 
www.mydentalbroker.com.

ALASKA — Fairbanks. Fully-staffed 
GP practice collects $2.5M. Beautiful 
8-operatory facility with modern 
equipment. Growing area. Overhead in 
the low 50s. Fully fund your retirement 
in 10 years! Paul Consani: paul@
mydentalbroker.com, (866) 348-3800.

ALASKA — South Anchorage. Well-
equipped modern practice collects 
$2.5M. Fully staffed practice with great 
profitability. Selling doctor willing to 
stay on. Get serious about your 
retirement funding! Paul Consani: 
paul@mydentalbroker.com or 
(866) 348-3800.

ARIZONA — Implant & Cosmetic 
dental practice in North Scottsdale, AZ 
with revenue over $2 million!  Lucrative 
investment for a dentist looking for higher 
per patient transactions.  Call Katrina at: 
(480) 466-0088, katrina@gilecre.com.

CONNECTICUT — General Practice. 
Unique opportunity to further your 
education and purchase a practice. 
Private 6-month paid residency training, 
then purchase a dynamite practice in 
beautiful Fairfield, CT. Email: 
pjp@trackerenterprises.com

HAWAII — We represent general and 
specialty practice purchase opportunities 
in Hawaii, Alaska, Washington, Oregon, 
Idaho and Montana. Call Consani 
Associates: (866) 348-3800 or learn 
about us in 75 seconds at www.
mydentalbroker.com.

IDAHO — We represent general and 
specialty practice purchase opportunities 
in Idaho, Montana, Oregon, Washington, 
Alaska and Hawaii. Call Consani 
Associates: (866) 348-3800 or learn 
about us in 75 seconds at www.
mydentalbroker.com.

IDAHO — Northern Idaho. 5-operatory 
modern practice collects $575,000 on three 
days a week.  Free up your time to enjoy 
your incredible surroundings in Northern 
Idaho.  Dr. Jared Franson: jare@
mydentalbroker.com, (208) 949-0868.

IDAHO — North Central Idaho. Well-
equipped 4-operatory modern dental 
practice collects $425,000. Close-knit 
community surrounded by outdoor 
adventures.  Enjoy the opportunity to 
take-in this remarkable region. Dr. Jared 
Franson: jared@mydentalbroker.com, 
(208) 949-0868.

MONTANA — We represent general and 
specialty practice purchase opportunities 
in Montana, Idaho, Oregon, Washington, 
Alaska and Hawaii. Call Consani 
Associates: (866) 348-3800 or learn 
about us in 75 seconds at www.
mydentalbroker.com.

OREGON — We represent general and 
specialty practice purchase opportunities 
in Oregon, Washington, Idaho, Montana, 
Alaska and Hawaii. Call Consani 
Associates: (866) 348-3800 or learn 
about us in 75 seconds at 
www.mydentalbroker.com.

OREGON — Portland. Beautiful 
4-operatory practice with recent remodel.  
Many upgrades including very nice new 
equipment. Located on main thoroughfare 
with private parking.  Practice consistently 
collects $700,000. Contact Adam 
Bratland: (541) 520-5507.

OREGON — Southern Oregon. Beautiful 
4-operatory practice located in one of 
Southern Oregon’s most famous small 
towns known for recreation; rafting 
and mountain activities. Facility is also 
available.  Contact Adam Bratland: 
(541) 520-5507.

WASHINGTON — We represent 
general and specialty practice purchase 
opportunities in Washington, Oregon, 
Idaho, Montana, Alaska and Hawaii. Call 
Consani Associates: (866) 348-3800 or 
learn about us in 75 seconds at 
www.mydentalbroker.com.

WASHINGTON — Parkway Dental 
Building, 3400 Squalicum Pkwy,  
Bellingham WA. We have a second 
floor suite for leasing. Full floor 1,829 
sq. ft. Convenient Location. Within the 
St. Joseph Hospital Campus. On-site 
management. Elevator available.  Suite is 
plumbed and wired for dental equipment. 
Parking spaces available. Various dental 
specialists in building.  Terms/Rate 
negotiable to assist transitioning.  Willing 
to invest in the required suite renovation. 
Please contact Dr. Trevor Veltkamp at 
drveltkamp@gmail.com or Dr. Phillip 
Chen at office35@hinet.org.

WASHINGTON — Silverdale.  Turnkey 
practice is ready for new ownership. 
Fully staffed, this practice offers a solid 
foundation for growth and success. 7 
operatories. Annual collections $1.1M. 
Dr. Dan Byrne: dan@mydentalbroker.
com or (206) 992-0580.

WASHINGTON — Snohomish.  General 
practice opportunity. Turn-key, modern 7 
operatory facility collecting $1.65M. Three 
hygienists. High growth area with room to 
grow services and revenue. Contact Dr. 
Dan Byrne: dan@mydentalbroker or 
(206) 992-0580.

WASHINGTON — Olympia. Gp practice 
with 4-ops, digital X-ray and cone-beam 
offers a full range of dental services 
including preventative, restorative, 
endodontic, and implant dentistry. 
Collects $650,000. Dr. Dan Byrne: dan@
mydentalbroker.com or (206) 992-
0580.

Connecting top talents
with great opportunities 
for dental professionals!

Visit us at: Visit us at: 
careercenter.ada.orgcareercenter.ada.org
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EDUCATION

BY MARY BETH VERSACI

T he U.S. boasts more than 70 accredited dental 
schools, all charged with educating the next gen
eration of dentists.

This series from the ADA News highlights facts 
about each to help paint a picture of the current dental edu
cation landscape. 

From the year they were established to their total en
rollment across all programs, learn more about Tufts 
University School of Dental Medicine, Creighton Univer
sity School of Dentistry and UTHealth Houston School 

Location: Boston

Year established: 1868

Dean: Nadeem Karimbux, D.M.D.

Total enrollment: 1,044

FUN FACT:

Women make up more than 60% of predoctoral students at Tufts University 
School of Dental Medicine, and the D24 and D25 class executive boards are all women.

Hands-on learning: Dental students attend a por-
celain aesthetics workshop in the simulation clinic 
at Tufts University School of Dental Medicine. 
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Location: Omaha, Nebraska

Year established: 1905

Dean: Jillian Wallen, B.D.S.

Total enrollment: 457

FUN FACT:

The first American Indian dentist, George Blue Spruce Jr., D.D.S., graduated from 
Creighton University School of Dentistry in 1956.

Practice makes perfect:  Creighton University 
School of Dentistry students practice what they 
learn on manikins.

Ph
ot

o 
co

ur
te

sy
 o

f 
C

re
ig

ht
on

 U
ni

ve
rs

it
y

Location: Houston

Year established: 1905

Dean: John A. Valenza, D.D.S.

Total enrollment: 610

FUN FACT:

UTHealth Houston School of Dentistry was the first dental school in Texas and a 
founding institution of the Texas Medical Center. 

Excitement: Dental student Hobin Chun waves 
to the crowd during UTHealth Houston School of 
Dentistry’s 118th Commencement Ceremony in 
May 2023 at NRG Arena in Houston.
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DENTAL
SCHOOLSnapshots 

Get to know Tufts,  
Creighton, UTHealth Houston 

dental schools

of Dentistry in the fact boxes below, and stay tuned for details about more schools in upcoming 
ADA News issues. n



  Aluminum chloride-based – for a clean and dry sulcus

  Unit dose with extra-long, thin and fl exible tip – for 
hygienic, simple and precise application into the sulcus

  2-Stage Viscosity – initially fl owable for easy, low-force 
application, then stabilizes for optimal retraction

  Turquoise blue color – contrasts well with the gingiva

  Rinseable Removal – for quick clean-up without staining

  Up to 50% faster – compared to just cord 

VOCO · 1285 Rosemont Drive · Indian Land, SC 29707 · www.vocoamerica.com · infousa@voco.com

VOCO Retraction Paste
Astringent paste for the effective temporary 

retraction and moisture management 
of the gingival sulcus

Call 1-888-658-2584

The cord in the capsule!

The tip: 
designed 

for
application into 

the sulcus! 

Watch Catapult 
Video and 
Request Your
Free Sample!
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BY DAVID BURGER

ADA Member Advantage has an
nounced an expansion of the ADA 
member benefits offered by Laurel 
Road, its endorsed student loan re

financing provider. 
Laurel Road, an online lender and brand of 

KeyBank N.A. that has worked with ADA mem
bers since 2015, is offering members an exclu
sive, increased rate discount when refinancing 
their student loans. 

“We’re pleased to be able to offer this enhanced 
benefit to ADA members,” said Bill Bulman, chair 
of the ADA Member Advantage board of direc
tors. “This increase can actually lead to substan
tial member savings over the lifetime of a loan, 
considering the high amount of student loan debt 
carried by the average dental school graduate.”

Another new exclusive benefit for ADA members 
is the offer of a free 30minute consultation with 
a Laurel Road student loan specialist at GradFin.

GradFin is a financial services company which, 
like Laurel Road, is a brand of KeyBank N.A.

Through a oneonone consultation, the Grad
Fin student loan specialist will analyze a member’s 
student loan history, review repayment and for
giveness options and help each member create 
a personalized plan. 

Alyssa Schaefer, general manager and chief 
experience officer at Laurel Road, said there have 
been seismic changes recently in the student 
loan landscape.

“Certain government programs have changed 
their qualification criteria in a way in which it may 
now make sense for dentists with significant stu
dent loan debt to pursue public student loan for
giveness or an incomebased repayment strat
egy for at least part, if not all, of their road to 
paying off their student loans,” said Ms. Schaefer. 
“GradFin has the expertise to help individuals 
decide which path makes the most sense for 
them with respect to their individual goals and 
financial situations.”

James Wanamaker, D.D.S., a member of the 
ADA New Dentist Committee, was an early user 
of GradFin’s services. 

“During those immediate years after dental 
school, I did an incomebased repayment program 
for my federal loans,” he said. “What I would have 
been originally required to pay for my loans, I in
vested in over 350 hours of continuing education 

and saved the rest as a down payment on my prac
tice. In 2021, once I had purchased my practice, I 
refinanced my student loans with Laurel Road. Be
coming a practice owner created a steady income 
stream, allowing me to pay off my loans faster than 
if I stayed on the 20year income repayment plan.”

Chris Walters, founder and CEO of GradFin, 
acknowledged that the repayment of student 
loans can be complex.

“We take pride in helping dentists become 
more informed and [able to] identify savings 
opportunities,” said Mr. Walters. “ADA members 

who decide to pursue public student loan for
giveness or incomedriven repayment programs 
may want assistance in ensuring they are mak
ing the correct payments, retaining the cor
rect documentation and filing the correct pa
perwork with the government. That is where 
a longerterm relationship with GradFin might 
be desirable.” 

To sign up for the free 30minute student loan 
consultation and start exploring their options, ADA 
members can visit laurelroad.com/adaschedule. 

For more information about the student loan re
financing program, or Laurel Road’s other endorsed 
mortgage lending programs for ADA members, 
visit laurelroad.com/ada. n
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New savings, free student loan 
consultation offered by Laurel Road

ADA members receive exclusive benefits when paying off student loans

This increase can actually 
lead to substantial 
member savings over  
the  lifetime of a loan.

- Bill Bulman

https://www.voco.dental/en/products/direct-restoration/liner.aspx


Ultrasonic Inserts

It's No Longer Acceptable to Lose Efficiency. 
Demand More From Your Insert! 
NEW! DuraTip® inserts deliver unprecedented like new performance 
for the entire life of the insert.

I’ve been a hygienist for almost 30 years, I have used 
multiple tips, I have seen a lot of things over the years, 
but nothing compares to the Parkell DuraTip® insert.

— Cathy Hendrickson, RDH

SKU# Description

 DURA30-PS DuraTip® 30K Insert — Perio Slim

 DURA30-US DuraTip® 30K Insert — Universal Slim 

* Standard deviation of ± 10%.

** The insert “wear guides” for all competitor inserts instruct clinicians 
to discard inserts once the insert has 2mm of distal tip wear.

Scaling Efficiency after Wear (mm)*

   Parkell DuraTip® Inserts
   Competitor Conventional Inserts**

100%

75%

1mm

100%

50%

2mm

100%

3mm

N/A**

      |      For more information, visit Parkell.com 
or contact your authorized Parkell distributor.

https://www.parkell.com/duratip-inserts



